WHAT WOMEN WANT

Gender and Voting in Britain, fapan
and the United States

Gill Steel

University of Michigan Press
Ann Arbor



Copyright © 2022 by Gill Steel
All rights reserved

For questions or permissions, please contact um.press.perms@umich.edu
Published in the United States of America by the

University of Michigan Press

Manufactured in the United States of America

Printed on acid-free paper

First published March 2022

A CIP catalog record for this book is available from the British Library.
Library of Congress Cataloging-in-Publication data bas been applied for.

ISBN 978-0-472-13295-9 (hardcover: alk. paper)
ISBN 978-0-472-12991-1 (e-book)

Library of Congress Control Number: 2021949698


mailto:um.press.perms@umich.edu

Contents

Tables and Figures ix
Abbreviations xiil
Acknowledgments XV
1 Does Gender Matter in Voting? 1
2 Identifying Voter Patterns: Do Women and Men

Vote Differently? 43
3 Women, Men, and Party Choice 72
4  What Women (and Men) Want: Policy Preferences, Values,

and Issue Voting 105
5 Desperately Seeking the Supervoter: Why Do People Vote

the Way They Do? 152
6 What Women Get: “Wooing” Women 185

Conclusion 242
Appendices
A. Coding and Method 247

B. Logistic Regression Analysis of Voting in US Presidential Elections
(Ref: Republican Party) 255



viii Contents

C. Multinomial Probit Analysis of Selected British General Elections

(Ref: Labour) 269
D. Multinomial Probit Analysis of Japanese Lower House Elections 279
Index 303

Digital materials related to this title can be found on
the Fulcrum platform via the following citable URL:
https://doi.org/10.3998/mpub.11566109





