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MARKO VOVK 

We explore the Dunning-Kruger effect, cultural rela­

tivism, and fearmongering. The halo effect and recency 

bias round out our journey through the human mind. 

Each chapter uses real-life examples to show how these 

biases work. Vou'" learn about politics, social media, 

and everyday situations where bias affects uso 

Understanding these biases allows you to make better 

choices and see the world more clearly. This book aims 

to help you think critically and avoid common mental 

traps.ln America today, self-serving bias appears in how 

people view their work performance. Many employees 

believe their successes come from skill while blaming 

failures on outside factors. 
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