
Oúord Studies in Digital Politics 

SerÍes Editor: Andrew Chadwick, Professor of Polítical Communication in the 
Centre for Research in Communication and Culture and the Department of 
Social Sciences, Loughborough University 

Prototype Politics: Technology­
Intensíve Campaigning and the Data of 
Democracy 
Daniel Kreiss 

Takíng Our Country Back: lhe Crafting 
ofNetworked Politicsfrom Howard 
Dean to Barack Obama 
Daniel Kreiss 

Media and Protest Logics in the Digital 
Era: lhe Umbrella Movement in 
HongKong 

Francis L. F. Lee andJoseph M. Chan 

Bits and Atoms: Information and 
Communication Technology in Areas of 
Limited Statehood 
Steven Livingston and Gregor 

Walter-Drop 


Digital Feminist Activism: Girls and 

Women Fight Back Against Rape 

Culture 


Kaitlynn Mendes, Jessica Ringrose, 

andJessalynn Keller 


Digital Cities: The Internet and the 

Geography ofOpportunity 

Karen Mossberger, Caroline J. 
Tolbert, and William W. Franko 

Revolution Stalled: The Polítical 
Limits ofthe Internet in the 
Post-Soviet Sphere 
Sarah Oates 

Disruptive Power: lhe Crísis ofthe State 
in the Digital Age 
TaylorOwen 

Affective Publics: Sentíment, 

Technology, and Politics 

Zizi Papacharissi 

The Citizen Marketer: Promotíttg 

PoUtical Opíttíon in the Social 

Media Age 

JoelPenney 

China sDigital Nationalism 
Florian Schneider 

Presídential Campaigning in the 

Internet Age 

Jennifer Stromer-Galley 

News on the Internet: Informatioll and 
Citizenship in the 21st Century 
David Tewksbury and Jason 

Rittenberg 


lhe Internet and Political Protest in 

Autocracies 

Nils B. Weidmann and Espen 

Geelmuyden R0d 


The Civic Organization attd the Digital 
Citizen: Communicating Engagement in 
a Networked Age 
Chris Wells 

Computational Proaganda: Polítical 
Parties, Politicians, and Polítical 
Manipulation on Social Media 
Samuel Woolley and Philip 
N.Howard 

Networked Publics and Digital 
Contention: lhe Politics ofEveryday 
Life in Tunisia 
Mohamed Zayani 

When the Nerds Go 
Marching In 

HOW DIGITAL TECHNOLOGY MOVED FROM THE 

MARGINS TO THE MAINSTREAM OF 

POLITICAL CAMPAIGNS 

RACHEL K. GIBSON 

OXFORD 
UNIVERSIrY PRESS 



OXFORD 
VNIVBlI.SITY PIll!SS 

Oxford University Press is a department ofthe University ofOxford. It furthers 
the University's objective ofexcellence in research, schoIarshíp, and education 
by publishing worldwide. Oxford is a registered trade mark of Oxford University 
Press in the UK and certain other countries. 

Published in the United States ofAmerica by Oxford Uníversity Press 
198 Madison Avenue, New York, NY 10016, United States ofAmerica. 

© Oxford University Press 2020 

AlI rights reserved. No part ofthis publication may be reproduced, stored in 
a retrieval system, or transmitted, in any form or by any means, without the 
prior permission in writing ofOxford University Press, or as expressly permitted 
by law, by license, Of under terms agreed with the appropríate reproductíon 
rights organízation. Inquiries conceming reprocluction outside the scope ofthe 
above should be sent to the Ríghts Department, Oxford University Press} at the 
address above. 

You must not circulate this work in any other form 
and you must impose this same condition on anyacquirer. 

Líbrary ofCongress Cataloging-in-Publication Data 
Nanles: Gibson, Rachel, 1968- author. 
Titlc: When the nerds go marching in : how digital technology moved from the margins 
to the maínstream ofpolítica! campaigns / RacheI K. Gibson. 
Description: New York, NY : Oxford Univcrsity Press, [2020] I 
Series: Oxford studies in digital politics Ilncludes bibliographical referenccs and indexo 
Identifiers: LCCN 2020006842 (print) ILCCN 2020006843 (ebook) I 
ISBN 9780195397789 (hardback) IISBN 9780195397796 (paperback) 
ISBN 9780190949044 (epub) I ISBN 9780190949051 (online) 
Subjects: LCSH: Internet in política! campaigns-Cross-cultura! studies. 
Classification: LCC ]F2112. C3 G53 2020 (print) ILCC ]F2112.C3 (ebook) 
DDC 324.70285/4678-dc23 
LC record avaílable at https://lccn.loc.gov/2020006842 
LC ebook record available at https:/ /lccn.loc.gov /2020006843 

9 8 765 432 1 

Paperback printed by LSC Communications, United States ofAmcrica 
Hardback printed by Bridgeport National Bíndery, Inc., United States ofAmerica 

Acknowledgments vii 

Introduction 

1. 	 lhe Four-Phase f"lodel of 

2. 	 A Review of the 

MobiLization 


3. 	 Digital Campaiglling 

Political, and 


4. 	 lhe Slow Burner: 

5. 	 lhe Early Bloomer: 

6. 	 lhe Late Bloomer: 

7. 


Conclusion: Digital 


Appendices 225 

Notes 269 

References 285 

lndex 303 

http:lccn.loc.gov
https://lccn.loc.gov/2020006842
http:F2112.C3


Contents 


Acknowledgments vii 


Introduction 1 


1. 	 lhe Four-Phase Model of Digital Campaign DeveLopment 7 


2. 	 A Review of the Literature: From Experimentation to 

Mobilization 25 


3. 	 DigitaL Campaigning across Space: lhe RoLe of lechnoLogical, 

Political, and Institutional Context 44 


4. 	 lhe Slow Burner: Digital Campaigning in the United Kingdom 72 


5. 	 lhe Early Bloomer: Digital Campaigning in Australia 107 


6. 	 lhe Late Bloomer: DigitaL Campaigning in France 134 


7. lhe lrendsetter: DigitaL Campaigning in the United States 168 


ConcLusion: Digital Campaigns at the Crossroads 210 


Appendices 225 


Notes 269 


References 285 


lndex 303 


v 




